How a Public Health Plan Undercuts Consumer Choice

President Obama continues to promise that Americans could keep their doctors
and private health plans if government creates a public plan. “If anyone says
otherwise,” Obama said in a June 15 speech to the American Medical Association,
“they’re either trying to mislead you or they don't have their facts straight.”
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Mr. President, supporters of consumer-based reform respectfully disagree. The
truth is, many employers would drop private coverage and dump workers into
the public plan. Here’s how a government plan could mean the end of private
coverage as we know it:

GOVERNMENT-DRIVEN SYSTEM
A public plan competes unfairly with private coverage
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* Any willing health plan competes (PPOs, HMOs, health savings
accounts, fee-for-service) based on price, quality and value

* Wide variety of benefit offerings

» Competition determines premiums, prices

» Market incentives to control costs, improve services
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» Consumer choice suffers when Congress rigs competition with artificially
low premiums and taxpayer subsidies

» Consumers pushed onto public plan as employers drop private coverage

» Government tries to control rising costs, in absence of true competition,
by cutting payments for doctors, hospitals or medical services
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